





Study of the utilization of the͆ Cycle of the higly motivated campaign͇ 

























































































































































    㸦࢖㸧ᒎ㛤 ពḧⓗάືࡢࢧ࢖ࢡ࡛ࣝࡣࠊࠕ┠ᶆタᐃࠖ࠿ࡽࠕ┠ᶆ㐩ᡂࠖࡲ࡛
 ࡚࠸ࡘ࡟⏝άࡢࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕࡿࡅ࠾࡟ϩ⩦ᐇ⫱ಖ










































 ࠒ㛤ᒎࠑ                   ඣṓ  㱋ᖺ
 )᪉ࡵ㐍ࡢࡵࡓ࠸࡞ࡏࡉ஘ΰࢆືά(ࡁືࡢࡶ࡝Ꮚ                       ྡືά
 ࠸ࡽࡡ 
 ࡚ ࡔᡭ࡜ጼࡢࡶ࡝Ꮚࡿࢀࡉ᝿ண                       ᐜෆ 
 ຊ㨩ࡢືάࡢࡇ
 ရഛ‽
 ࠒࡵ࡜ࡲࠑ                     ࠒධᑟࠑ
 ኵᕤࡢࡵࡓࡍฟࡁᘬࢆឤᡂ㐩ࠊឤ㊊‶ࡢࡶ࡝Ꮚ            ኵᕤࡢࡵࡓࡿ࠼ఏࢆຊ㨩ࡢືά
 ࢆḧព࠺࠸࡜ࠖ࠸ࡓࡾࡸࠕࡢࡶ࡝Ꮚ(
 )ኵᕤࡢࡵࡓࡍฟࡁᘬ
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ㄪᰝ┠ⓗ   ಖ⫱ᐇ⩦ϩ࡟࠾࠸࡚ࠊࠕពḧⓗάືࡢࢧ࢖ࢡࣝࠖࢆព㆑ࡋ࡞ࡀࡽάືィ⏬ࢆࡓ࡚
ࡿࡇ࡜ࡣࠊᏛ⏕࡟࡜ࡗ࡚᭷ព⩏࡛࠶ࡿ࠿࡝࠺࠿ࢆㄪᰝࡍࡿ
ㄪᰝᑐ㇟   ᮏᏛᗂඣᩍ⫱⛉ಖ⫱ᐇ⩦ϩᒚಟ⪅ྡ
       ㄪᰝ┠ⓗࠊㄽᩥᥖ㍕㸦ࡓࡔࡋಶேࡀ≉ᐃࡉࢀࡿࡇ࡜ࡣ࡞࠸ࡇ࡜㸧ࠊ஦ᚋ࡟㐺ษ࡟
ฎ⌮ࡍࡿࡇ࡜ ࢆᩥ㠃࠾ࡼࡧཱྀ㢌࡛ㄝ᫂ࡋࡓᚋࠊ࢔ࣥࢣ࣮ࢺㄪᰝ࡬ࡢ༠ຊࢆᚓࡽ
ࢀࡿሙྜࡢࡳᅇ⟅࠾ࡼࡧ஢ᢎࡢࢳ࢙ࢵࢡḍ࡟ࢳ࢙ࢵࢡࢆグධࡍࡿࡇ࡜ࢆㄝ᫂ࠋ
ㄪᰝ᪉ἲ   ⮬グᘧ㉁ၥ⣬ㄪᰝ࠾ࡼࡧ㠃᥋᫬࡟࠾ࡅࡿཱྀ㢌࡟ࡼࡿ࢖ࣥࢱࣅ࣮ࣗ
       ཱྀ㢌࢖ࣥࢱࣅ࣮ࣗࡣࠊ↓సⅭ࡟㑅ࢇࡔྡ
ㄪᰝᮇ㛫   ᖹᡂ 29 ᖺ 10 ᭶ 3 ᪥ 







ᅇ཰ᩘ࣭ᅇ཰⋡  㓄ᕸᩘ 86᭷ຠᅇ཰ᩘ 81  ᭷ຠᅇ⟅⋡ 94.2% 
            
ղ ㄪᰝ⤖ᯝ࡜⪃ᐹ 
ၥ 1 ࠶࡞ࡓࡣࠊࠕពḧⓗάືࡢࢧ࢖ࢡࣝࠖ࡟ࡘ࠸࡚⌮ゎࡍࡿࡇ࡜ࡀ࡛ࡁࡲࡋࡓ࠿ࠋ  
ࡼࡃ⌮ゎࡋࡓ 6 ே(7.4%㸧 ࠾ࡼࡑ⌮ゎࡋࡓ 68 ே (84.0%)  ࠶ࡲࡾ⌮ゎ࡛ࡁ࡞࠿ࡗࡓ 7 ே(8.6%) ࡲ



















 ࡝࡞ ࡓࡌឤ࡜࠸㧗ࡀ࣭ࣝ࣋ࣞ ࠸ࡋ㞴࣭ ࡓࡗᛮ࡜ࡿࡁ࡛ࡀ⫱ಖ࠸














 ࠿ࡓࡋࡲࡁ࡛ࡣ࡜ࡇࡿ࡚ࡓࢆ᱌ᑟᣦࡽࡀ࡞ࡋ㆑ពࢆࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕ 3 ၥ
 ࡛ ࡃࡓࡗࡲ )%0.04(ே23 ࡓࡗ࠿࡞ࡁ࡛ࡾࡲ࠶ )%6.55(ே54 ࡓࡁ࡛ࡑࡼ࠾ )%0.4(ே3 ࡓࡁ࡛࡟࠸኱
 ࠿࠺࡝࠿ࡿ࠸࡚ࢀࡉᫎ཯࡟᱌ᑟᣦࡢ㝿ᐇࡀࣝࢡ࢖ࢧᮏࠋࡓࢀࡽᚓࡀᯝ⤖࠺࠸࡜ )%0.1(ே 1 ࡓࡗ࠿࡞ࡁ
 ࠶ࠕࠋࡿ࠶࡛᫂୙ࠊࡣ࠿࠺࡝࠿ࡿ࠶࡛ศ༑ࡀࢀࡑࠊࡀࡓࡋࡣ᱌❧࡚ࡋ㆑ពࠊ࡛ࡢ࠸࡞࠸࡚ࡋࡣウ᳨ࡢ
 ⌮ࡑࡼ࠾ࡣࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕࠊ࡜ࡿࡳࢆ⏤⌮ࡢࡑ࡛ 5 ၥࠊࡀࡿ࠸๭ 4 ࡀࠖࡓࡗ࠿࡞ࡁ࡛ࡾࡲ
 ࡢࡑࠋࡿ࠸࡚ࡗ࡞࡟ᯝ⤖࠺࠸࡜)%5.45(ே 81 ࡽ࠿ࡓࡗ࠿࡞࠿ࡘࡧ⤖ࡀ⏬ィࡢືά࡜ࢀࡑࠊࡀࡓࡁ࡛ゎ
 ࡢࠖࡓࡁ࡛ࡑࡼ࠾ࠕࠖࡓࡁ࡛ࠕࠋ࠸࡞ࢀࡋࡶ࠿ࡓࡗ࠿ከࡀ⟅ᅇࡢࠖࡓࡗ࠿࡞ࡁ࡛ࡾࡲ࠶ࠕࡽ࠿ឤᏳ୙




 ၥ㉁ࡢ࡚ࡋᑐ࡟㸧ே 74㸦⏕Ꮫࡓࡋ⟅ᅇ࡜ࠖࡓࡁ࡛ࡑࡼ࠾ࠕࠖࡓࡁ࡛࡟࠸኱ࠕ࡛ 3 ၥ 4 ၥ
 ࠿ࡓࡗ࠶ࡀ໬ኚ࡞࠺ࡼࡢ࡝࡟᪉࡚❧ࡳ⤌ࡢືάࠊࡣ࡛ᚋ࡜๓ࡿ▱ࢆࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕ㸧ϸ 
 㸧ࡿ࠸࡚ࡋࢺࣥ࢘࢝ࡲࡲࡢࡑࠊࡀࡓ࠸ྡ 3 ࡀ⪅ࡓࡋ⟅ᅇᩘ」㸦
ࡓࡗ࡞࡟࠺ࡼࡃྥࡀ㆑ព࡟࡜ࡇࡍฟࡁᘬࢆḧពࡢࡶ࡝Ꮚ࢖ )%0.01(ே5ࡓࡗ࡞ࡃࡍࡸ࡚❧ࡀ᱌ᑟᣦ࢔
)%0.02(ே01ࡓࡗ࡞࡟࠺ࡼࡿࡍ㆑ពࢆࢺࣥ࢖࣏ࡢ࡛㝵ẁྛࡢ࡛ࡲࡵ࡜ࡲ㹼㛤ᒎ㹼ධᑟ࢘ )%0.05(ே52





 ࠿ࡍࡲ࠸ᛮ࡜ࡔຠ᭷ࡣࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕ᫬ࡿ࡚❧ࢆ᱌ᑟᣦ 㸧Ϲ 
)%0.0(ே0࠸࡞ࡣ࡛ຠ᭷࡚ࡋ኱ )%1.2(ே1࠸࡞ࡶ࡛ࡽࡕ࡝ )%3.27(ே43ຠ᭷ )%5.52(ே21ຠ᭷ኚ኱
 ࠋࡓࢀࡽᚓࡀᯝ⤖࠺࠸࡜)%0.0(ே 0 ࠸࡞ࡣ࡛ຠ᭷ࡃࡓࡗࡲ
 
ࡢ࡚ࡋᑐ࡟㸧ே 33㸦⏕Ꮫࡓࡋ⟅ᅇ࡜ࠖࡓࡗ࠿࡞ࡁ࡛ࡃࡓࡗࡲࠕࠖࡓࡗ࠿࡞ࡁ࡛ࡾࡲ࠶ࠕ࡛ 3 ၥ  5 ၥ
 ࠋ࠿ࡍ࡛ࡐ࡞ࡣࡢࡓࡗ࠿࡞ࡁ࡛⏝άࢆࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕ  ၥ㉁
 ࠾ࡣࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕ࢖ )%2.12(ே 7 ࡽ࠿ࡓࡗ࠿࡞ࡁ࡛ゎ⌮ࡀࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕ࢔
 ⓗḧពࡿ࠼⪃ࡀศ⮬࢘ )%5.45(ே 81 ࡽ࠿ࡓࡗ࠿࡞࠿ࡘࡧ⤖ࡀ⏬ィࡢືά࡜ࢀࡑࠊࡀࡓࡁ࡛ゎ⌮ࡑࡼ
 ࠸⏝ࢆࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕ࢚ )%0.0(ே 0 ࡽ࠿ࡿ࠸࡚ࢀࡎࡣࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕ࡜ືά
 ࠸࡜)%2.42(ே8 ⟅ᅇ↓ )%0.0(ே0 ௚ࡢࡑ࢜ )%0.0(ே0 ࡽ࠿ࡓࡗ࠶ࡀឤ࿴㐪࡟࡜ࡇࡿ࠼⪃ࢆ᱌ᑟᣦ࡚
 ࠋ᫂୙ࡣ⣽ヲࡢ⪅⟅ᅇ↓ࠋࡓࢀࡽᚓࡀᯝ⤖࠺
 
 ࠋ࠿ࡓࡋࡲࡋ⏝άࡶ᫬ࡢࡾ࠼࠿ࡾࡩࡢᚋ᪋ᐇືάࠊࡣࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕ  6 ၥ








 ࠋ࠸ࡉࡔࡃࡁ᭩࠾࡟⏤⮬ࡶ࡛ఱࠊ࡚࠸ࡘ࡟⏝άࡢࠖࣝࢡ࢖ࢧࡢືάⓗḧពࠕ 7 ၥ
 ࢆࣝࢡ࢖ࢧࡢࡇࠊࡁ࡛ࡀ࡜ࡇࡍ┤ࡕᣢࡋฟ࠸ᛮࢆࣝࢡ࢖ࢧࡢࡇ࡟᫬ࡓࡗࡲࡋ࡚ࢀษࡀ୰㞟ࡢࡶ࡝Ꮚ࣭
 㸧⫱ಖ㸦ࡀศ⮬࣭ ࡓࡗῶࡀࡁࡎࡲࡘ࠺࠸࡜࠿࠸Ⰻࡤࢀࡍ᱌❧࡟࠺ࡼࡢ࡝ࢆ᱌ᑟᣦ࣭ ࡓࡗ࠿Ⰻ࡚ࢀ▱
 ࡼࡢ࡝࡟ືάࡢḟࠊࡃ࡞ࡣ࡛ࡾࢃ⤊࡚࠼⤊ࢆືά࣭ ࠸ࡓࡁ࠸࡚ࡋ⏝άࢇࡉࡃࡓࡶࡁ࡜ࡓࡗ❧࡟ሙ⌧
 ࡜ࠊࡃࡋ࠿㞴ࠊ࡝ࢀࡅࡓ࠼ぢ࡟࠺ࡑ༢⡆࡜ࡔࡅࡔࡿぢ࡛ᅗ࣭ ࡓࡗ࡞࡟࠺ࡼࡿ࠼⪃ࢆ࠿ࡿࡆ࡞ࡘ࡟࠺
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SUMMRY 
This study focused on a nurture person needs formation of an objective viewpoint to gain the ability .I tried utilization 
of the͆  Cycle of the higly motivated campaign  ͇ in child care training ϩ.The result ձConsciousness started to point 
to a student inside the child when a guidance plan is made.ղIt can be made consciousness inside the child, but a 
student can't carry out.
